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Furobio Logo Family
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cuUroniobobmd
cUrobio did
cLUrobio gendx

cUroolokeco
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Furobio logo

The Eurobio Scientific logo consists
of two parts: Eurobio as the main
family name followed by Scientific

Eurobio as the most important name
part is in the two main colors of the
Eurobio color scheme Scientificis in

grey.

CUronio

SCIENTIFIC

cCUrobio

SCIENTIFIC
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Furobio color scheme

Eurobio’s color palette consists of a palette
of two primary colors and eight secondary
and tertiary colors. These latter colors

are reflected in the color palettes of the
daughters. Furthermore, three shades of gray

are defined.
The use of white is important in appearance Meteorite Blue Pale Blue Lily Orchid Purple
and provides balance with the color palettes. o - R

Light colors are not suitable for text

combined with white.
Deep Sea Green

print: 80-0-20-70
The color scheme shows the colors and
their color codes for print (=cmyk) and web
(hexa-codes). The bigger the tile the more

Blue Fire

Tangerine
print: 00-65-100-0
web: #EE7202

important the color for the branding.

Royal Blue

Black

print:
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Furobio GenDx logo

The Eurobio GenDx logo consists
of two parts: Eurobio as the @ U | O
main family name followed by

the name of the familymember:
GenDx

OQenax

Eurobio as family name is in grey,
the two parts of the word gendx
are in the two main colors of the
GenDx color scheme

cuUrobio genax
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Furobio GenDx color scheme

GenDx’s color palette consists of a palette of
two primary colors and eight secondary and
tertiary colors. The color Meteorite Blue from
the Eurobio logo is the first choice from the
secondary palette to combine with. This is

to bring out the relationship with Eurobio.
The rest of the colors are also reflected in

the color palettes of the other daughter
daughters. Furthermore, three shades of gray
are defined.

The use of white is important in appearance
and provides balance with the color palettes.
Light colors are not suitable for text
combined with white.

The color scheme shows the colors and
their color codes for print (=cmyk) and web
(hexa-codes). The bigger the tile the more
important the color for the branding.

Dark Violet Meteorite Blue

print: 75-100-0-0 print: 100-100-0-0
web: #662483 web: #312783

Deep Sea Green

re

00-0

Ph e Black

web: print:

Pale Blue Lily
print: 20-0-0-0
web: #D4EDFC

Tangerine
print: 00-65-100-0
web: 4£E7202
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Furobio Teco logo

[ J
The Eurobio Teco logo consists

of two parts: Eurobio as the main
family name followed by the

name of the familymember: Teco

oteco

Eurobio as family name isin grey,
the two parts of the word Teco are
in the two main colors of the Teco
color scheme

oteco

cUroo
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Furobio Teco color scheme

Teco’s color palette consists of a palette of
two primary colors and eight secondary and
tertiary colors. The color Meteorite Blue from
the Eurobio logo is the first choice from the
secondary palette to combine with. This is

to bring out the relationship with Eurobio.
The rest of the colors are also reflected in

the color palettes of the other daughter
daughters. Furthermore, three shades of gray
are defined.

The use of white is important in appearance
and provides balance with the color palettes.
Light colors are not suitable for text
combined with white.

The color scheme shows the colors and
their color codes for print (=cmyk) and web
(hexa-codes). The bigger the tile the more
important the color for the branding.

Royal Blue Meteorite Blue [ Orchid Purple Pale Blue Lily
print: 100-60-0-0 print: 100-1 )0-0-( print: 20-0-0-0
web: #005CAA web: #31 :#951B8 web: #D4EDFC

Red

print: 0-100-100-0

Deep Sea Green
print: 80-
web: #004D!

Tangerine

0-0

Malibu Blue
Black

print: print: 0-0-0-75
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Furobio Did logo

The Eurobio Did logo consists of two ®

[ ]
parts: Eurobio as the main family
name followed by the name of the
familymember: Did

Eurobio as family name is in grey, the
two parts of the word gendx are in
the two main colors of th e Did color
scheme

cuUrobiodio
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Furobio Did color scheme

DID’s color palette consists of a palette of
two primary colors and eight secondary and
tertiary colors. The color Meteorite Blue from
the Eurobio logo is the first choice from the
secondary palette to combine with. This is

to bring out the relationship with Eurobio.
The rest of the colors are also reflected in

the color palettes of the other daughter
daughters. Furthermore, three shades of gray
are defined.

The use of white is important in appearance
and provides balance with the color palettes.
Light colors are not suitable for text
combined with white.

The color scheme shows the colors and
their color codes for print (=cmyk) and web
(hexa-codes). The bigger the tile the more
important the color for the branding.

Red EEACKINEIE Pale Blue Lily

print: 0-10 print: print: 20-0-0-0
web: #£30613 web: web: #D4EDFC

Orchid Purple

print: 50-1 )
web:#951B

Tanaeri
ange”ﬂ? Black Dark Gray

print: web print: 0-0-0-75 web: #636363
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Furobio Bmd logo

The Eurobio Bmd logo consists

of two parts: Eurobio as the main
family name followed by the name
of the familymember: Bmd

Eurobio as family name is in grey,
the two parts of the word gendx
are in the two main colors of the
Bmd color scheme

cUroniobmd

curootiobmd
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Furobio Bmd color scheme

BMD’s color palette consists of a palette of
two primary colors and eight secondary and
tertiary colors. The color Meteorite Blue from
the Eurobio logo is the first choice from the
secondary palette to combine with. This is

to bring out the relationship with Eurobio.
The rest of the colors are also reflected in

the color palettes of the other daughter
daughters. Furthermore, three shades of gray
are defined.

The use of white is important in appearance
and provides balance with the color palettes.
Light colors are not suitable for text
combined with white.

The color scheme shows the colors and
their color codes for print (=cmyk) and web
(hexa-codes). The bigger the tile the more
important the color for the branding.

Malibu Blue Meteorite Blue [ Tangerine
print: 80-30-15-0 print: 0
web: #0F8DBB web:

Deep Sea Green

print:
web:

Blue Fire
: ” Black Dark Gray

print: web print: 0-0-0-75 web: #636363

Pale Blue Lily
print: 20-0-0-0
web: #D4EDFC

Red

print: |
web:

Orchid Purple

print: 50-1
web:
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Use of brand icon

Eurobio and its company parts all have their own
typographic logo. In addition to these logos all
company parts share one brand icon that can be
used as an extra brand element. As you can see in the
examples, the brand icon and logos can be used on

1 page but are never “put together” to form 1 new logo.

The brand icon can be used at different sizes.

Extremely enlarged and cropped as part of a cover,
or on packaging or small in a corner of the footer of

a page.

The brand icon can be used in the main colours of the
brand or is filled with a gradient of these two colours.




Brand guidelines
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Examples of use of the brand icon

The brand icon should never be rotated or mirrored.

Example of use of brand icon as form element in
extreme close up.

curobio

SCIENTIFIC

separate from the logo

Title heading (montserrat)
Subtitel in lorem ipsumm

* Bus mo velenis reic te ius comnis adi te oviduciis ad
maione conse magnis quiatureius voluptu ribus.

» Volorrum il inctem fugiae et landis et es nonsequam aturia
volorerisci corrum rehenecae pedi conseq

Bus mo velenis reic te ius

Volorrum il inctem

"""""""""""""""""""""""""" P

Use of brand icon on a colored background always
separate from the logo

Use of brand icon on a colored background always



Form elements
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The corporate identity of Eurobio and its
subsidiaries is characterized by two elements
derived from the brand icon. The round shape
element and the sloping line.

The elements are applied to color surfaces
and to images. The slope is used only as a
plane. The angle of this line in the brand icon
is 30°, use of sloping lines as a style element

full circle

30°

is therefore always 30° and increasing from
left to right. Therefore the brand icon should
never be rotated or mirrored.

In the examples that follow in this guide you
can see how the shape elements are used on
different items. Always use these elements as
a basis for design.

Example of use of circle and sloping line as styleelement in cards

eurobio




Typography
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Font use

For print work, the Avenir Next family is used with
Source Sans Pro as the font for body text.

On other applications such as web and powerpoint,
two Google fonts are used: the Montserrat for headings
and Source Sans Pro as the body font.

For letters, (project) documents in Word and presentations in
Powerpoint, the Arial can be used. This font is available on most
computers.
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Print fonts

Beautiful big title (h1)

Header two (hZ
Header three (h3)

Paragraph

Entia qui offic to bea volorehenis ma a vitiuribus ma num hil maios qui
ium laut aut volore doluptatis aligenda que volupta teceper spelibus est
as es sinullaborum facestiur?

Solupta corehent quatusc illenis ducid qui nim estiatia nonseni hillit aut
accatetur, se vid quaecte mperum que maximus re dolest et omnis ipis
debitatque sini coration con ex estionecusda dolecum es eatur molo eum
recaerum necate plabo. Ut maiorru ptaturios molum nonseriam sendam
etur, am dollist magnat quiae sunt poreici psandita verum anist a velicip
saniae ventem.

Entia qui offic to bea volorehenis ma a vitiuribus ma num hil
maios qui ium laut aut volore doluptatis aligenda que volupta

teceper spelibus est as es sinullaborum facestiur?
Solupta corehent quatusc illenis ducid qui nim estiatia

Avenir Next

Avenir Next

Avenir Next

Source Sans Pro

Source Sans Pro

Avenir Next Condensed
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Alternatives for web and other cases

Beautiful big title (h1)

Header two (N2

Header three (h3)

Paragraph

Entia qui offic to bea volorehenis ma a vitiuribus ma num hil maios qui
ium laut aut volore doluptatis aligenda que volupta teceper spelibus est
as es sinullaborum facestiur?

Solupta corehent quatusc illenis ducid qui nim estiatia nonseni hillit aut
accatetur, se vid quaecte mperum que maximus re dolest et omnis ipis
debitatque sini coration con ex estionecusda dolecum es eatur molo eum
recaerum necate plabo. Ut maiorru ptaturios molum nonseriam sendam
etur, am dollist magnat quiae sunt poreici psandita verum anist a velicip
saniae ventem. Os voluptatet eosae mincto

Entia qui offic to bea volorehenis ma a vitiuribus ma num hil maios qui
ium laut aut volore doluptatis aligenda que volupta teceper spelibus est

as es sinullaborum facestiur?
Solupta corehent quatusc illenis ducid qui

Montserrat

Montserrat

Montserrat

Source Sans Pro

Source Sans Pro

Open Sans Condensed

fallback font is Arial
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The following pages show how corporate branding is applied to
various items. Broadly speaking, there are two directions in corporate
branding.

First, we have the most basic and direct use, where brand icons and
design elements are used in basic colors. This use works well for non-
photographic items such as packaging, but can also be applied to a
roll-up banner or trade show booth.

Second, we have a more extensive use of style elements. For example,
where photography is also used. Photography can then be used as an
additional complement to the basic elementary base of the corporate
identity, just as the additional colors in this use can complement the
most basic use of color as seen in the logos.
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PowerPoint

In the powperpoint, besides the
elementary use of shape, you also
see the use of photography within .

the circle shape and shape with @ U FOb ‘ O 9@ ndx
an sloping line. For readibility and

branding there can be and overlay of
the gradient added to the photo.
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—xample PowerPoint subsidiary style

Title heading (calibri)

Subtitel in lorem ipsumm
© Bus mo velenis reic te ius comnis adi te oviduciis ad maione conse
magnis quiatureius voluptu ribus.

e Volorrum il inctem fugiae et landis et es nonsequam aturia volorerisci
corrum rehenecae pedi conseq

Bus mo velenis reic te ius

Volorrum il inctem

Presentation title version number A

Title heading (arial)
Subtitel in lorem ipsumm

* Bus mo velenis reic te ius comnis adi te oviduciis ad maione
conse magnis quiatureius voluptu ribus.

* Volorrum il inctem fugiae et landis et es nonsequam aturia
volorerisci corrum rehenecae pedi conseq

Bus mo velenis reic te ius

Volorrum il inctem

Presentation title version number A
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PowerPoint

curobio

SCIENTIFIC

In the powperpoint, besides the
elementary use of shape, you also
see the use of photography within
the circle shape and shape with

an sloping line. For readibility and
branding there can be and overlay of
the gradient added to the photo.

curobio

SCIENTIFIC

Presentation
title lorem ipsum

agnimillum

Geneva 23 august 2024

Title heading [t

Title heading (arial)

Subtitel in lorem ipsumm

" N - " Bus mo velenis reic te
« Bus mo velenis reic te ius comnis adi te oviduciis ad maione LIS MO e )
conse magnis quiatureiu  voluptu ribus. Volorrum il inctem 15% lighte

« Bus mo velenis reic te ius

« Volorrum il inctem fugiae et landis et es nonsequam aturia
volorerisci corrum rehenecae pedi conseq

« Volorrum il inctem

Bus mo velenis reic te ius

Volorrum il inctem

Geneva 23 august 2024
Presentation
title lorem

eurobio

Slide header

Facidipidunt, abo. Ut quost
faccatem est, utemporum
hici ad qui ute volorro vid
quiam, volore sim volendi

Subtitel in lorem ipsumm

Facidipidunt, abo. Ut quost faccatem est,

utemporum hici ad qui ute volorro vid quiam, volore

sim volendi commo officia

@

Subtitel in lorem ipsumm

Ut quost faccatem est, utemporum
hici ad qui ute volorro vid quiam,
volore sim volendi commo officia
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Example PowerPoint subsidiary style

10 gendx

The powerpoint template for the

Presentation
title lorem ipsum

subsidaries is similar in design

Geneva 23 august 2024

Presentation

title lorem
ogendx

language to that of Eurobio, only the DI

Geneva 23 august 2024

brand colours of the subsidiary are

applied here.

Slide header

Facidipidunt, abo. Ut quost

faccatem est, utemporum

+ Bus mo velenis reic te ius comnis adi te oviduciis ad maione CrBEOWEEDEED o ) poru
conse magnis quiatureiu  voluptu ribus. Volorrum il inctem 15% lighter hici ad qui ute volorro vid
quiam, volore sim volendi

Title heading (arial) Title heading JEEEEN e

Subtitel in lorem ipsumm

; « Bus mo velenis reic te ius
« Volorrum il inctem fugiae et landis et es nonsequam aturia

volorerisci corrum rehenecae pedi conseq « Volorrum il inctem Subtitel in lorem ipsumm

Bus mo velenis reic te ius Facidipidunt, abo. Ut quost faccatem est,
utemporum hici ad qui ute volorro vid quiam, volore

sim volendi commo officia

Volorrum il inctem

gend | prsson

Title heading Title heading

70% light 16% dark
Subtitel in lorem ipsumm Subtitel in lorem
Bus mo velens reic te ius comnis adi teOviduciis ad maione Businolielenishaiclio
conse magnis quiatureius voluptu ribus. Volorrum il inctem =
+ Bus mo velenis reic e ius 15% lighter ~ Subtitel in lorem ipsumm

Volorrum il inctem fugiae et landis et es nonsequam aturia
volorerisci corrum rehenecae pedi conseq

« Volorrum il inctem

Ut quost faccatem est, utemporum
hici ad qui ute volorro vid quiam,
volore sim volendi commo officia

= Bus mo velenis reic te ius

« Volorrum il inctem

Subtitel in lorem ipsumm

« Bus mo velenis reic te ius comnis adi teOviduciis ad maione
conse magnis quiatureius voluptu ribus.

« Volorrum il inctem fugiae et landis et es nonsequam aturia
volorerisci corrum rehenecae pedi conseq

Bus mo velenis reic te ius

Volorrum il inctem
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Furobio brochure

ecurobio

NGS-Turbo®
Quick Guide

Amplification & Workflow -
patible with Oxford Nanopore Technology il
(h

NGS-TURBO QUICK GUIDE

NGS-TurboAmp

DNAd
Take a MinlON Flow Cell (FLO-MIN114) from
the fridge, mount it on the Oxford Nanopore
Technologies device and perform a flow cell
check. Verecundus oratori fortiter corrumperet
plane quinquennalis concubine, utcunque
zothecas optimus frugaliter imputat pessimus
saetosus chirographi, ut verecundus suis
adquireret adfabilis chirographi. Zothecas
amputat verecundus umbracul, iam syrtes
iocari tremulus ossifragi, etiam quadrupe!

tion

miscere Caesar, semper agricolae optimus
neglegenter conubium santet utilitas
quadrupei, iam quinquennalis ossifragi

spinosus praemuniet gulosus chirographi

Oratori fermentet pessimus perspicax catelli
Fragilis matrimonii imputat rures.
Quinguennalis catelli verecunde praemuniet
concubine. Utilitas agricolae optimus spinosus
miscere concubine, quod vix fragilis cathedras
suffragarit catelli. Adfabilis cathedras iocari
fiducias, utcunque ossifragi frugaliter miscere
optimus adlaudabilis syrtes, iam plane
verecundus chirographi insectat satis fragilis
zothecas.

Des Strategies D'amplification Innovantes

NGSgo offre un choix de
stratégies damplification
multiplex et monolocus
Découvrez celle qui
répond 4 vos besoins ou
combinez-les pour une
flexibilté totale

Monolocus

Multiplex

Vix utilitas catelli infeliciter insectat oratori.

Syrtes comiter senesceret chirographi
utcunque quinquennalis cathedras conubium
santet tremulus saburre. Satis fragilis
concubine iocari Pompeii, ut fiducias miscere
catelli, etiam quinquennalis chirographi
corrumperet zothecas, utcunque quadrupei
incredibiliter celeriter fermentet fragilis
concubine, iam saburre deciperet bellus
umbraculi, utcunque Octavius senesceret
catelli. Saetosus suis fermentet Caesar.
Gulosus oratori corrumperet agricolae.
Quadrupe fermentet pessimus verecundus
rures, ut saburre imputat utilitas syrtes

Take a MinlON Flow Cell (FLO-MIN114) from

the fridge, mount it on the Oxford Nanopore
Technologies device and perform a flow cell
check. Verecundus oratori fortiter corrumperet

plane quinquennalis concubine, utcunque
zothecas optimus frugaliter imputat pessimus
saetosus chirographi, ut verecundus suis
adquireret adfabilis chirographi. Zothecas
amputat verecundus umbraculi, iam syrtes
iocari tremulus ossifragi, etiam quadrupei
miscere Caesar, semper agricolae optimus
neglegenter conubium santet utilitas
quadrupei, iam quinquennalis ossifragi
spinosus praemuniet gulosus chirographi

DNA dilution

Oratori fermentet pessimus perspicax catelli
Fragilis matrimonii imputat rures
Quinguennalis catelli verecunde praemuniet
concubine. Utilitas agricolae optimus spinosus
miscere concubine, quod vix fragilis cathedras
suffragarit catelli. Adfabilis cathedras iocari
fiducias, utcunque ossifragi frugaliter miscere
optimus adlaudabilis syrtes, iam plane
verecundus chirographi insectat satis fragilis

zothecas.

REJOIGNEZ LES EXPERTS

La transplantation de cellules souches
hématopaidtiques est un domaine difficile et
complexe de la médecine moderne. La
recherche de la meilleure compatibilité entre
le donneur et le receveur est cruciale et
nécessite des réactifs fiables et des logiciels
de qualité.

Depuis 2005, GenDx est au service du secteur
de la transplantation en fournissant des outils
dédiés aux méthodes basées sur le
séquengage, y compris des réactifs, des
logiciels de pointe et des formations. Nos
solutions pré- et post-ransplantation peuvent
&tre facilement mises en ceuvre dans votre
laboratoire de diagnestic. Découvrez en quoi
nos produits peuvent améliorer les résultats
de transplantation dans votre laboratoire.

Choisissez GenDx pour:

» Des flux de travail de laboratoire conviviaux
» Des logiciels de premier ordre

» Un support client d'exception

» Des programmes éducatifs réputés

Brochures are formatted in Eurobio’s corporate style. This means that

fonts, form elements and colours are used as defined in this guide.

Support

NOUS SOMMES A L'ECOUTE DE

VOS QUESTIONS

Not pe Support peut vous aider en cas de

questions sur le

dintery

support@eurobioscientific.com
+33169 79 18 18 (Hotline France)

R ———
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Example brochure subsidiary style

eurobio

Anual Report 2024
NGS-Turbo® = : e
High-resolution HLA typing bt B e
within 3 hours
CHALLENGE US WITH
YOUR QUESTIONS
support@gendx.com
431302523799
+1312.815 5006 (USA)
F0r a“ Su bsidiaries’ the brochu res NGS-TURBO QUICK GUIDE 3.NGSTurboPrep workflow

1. NGSTurboAmp

are produced in the colours of the

[ ™ 7o
e d iDL
PP 0T 0 @
Al

A

. NGS-Turbo®
corporate style. This follows the Quick Guide

established principle of the Eurobio
Holding corporate style.

r)

3o d
Cide:d

¢ o




34 | Brand guidelines

Roll up banners

eurobio genox

teco
. lain & Discover i w;' Join & Discower
gendx eurobio did Workshop m* & . Workshop
Hands on NGS-Turbo: & ’ i i % : f :
High-res HLA sequencing L 3 o

JOIN & DISCOVER JOIN & DISCOVER

JOIN & DISCOVER ) in 3 hours

.

Workshop
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Cards

curobio

SCIENTIFIC

curobio

SCIENTIFIC

Denis Fortier
CEO & Chairman
7 Avenue de Scandinavie, 91940 Les Ulis, France

d.fortier@eurobio-scientific.com
T +33(0)1 6979 64 80
M +33(0)1 69 79 64 80

www.eurobio-scientific.com

curobiogendx

cUroniogendx

Hanneke Merkens PHD
Chief Marketing Officer
Yalelaan 48, 3584 CM Utrecht, The Netherlands

h.merkens@eurobio-gendx.com
T +31(0)30 252 37 99
M +31(0)61 265 58 45

www.gendx.com
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Colors & font in use on web

wihats new?

Al i K Atk Bl EY it e h

g s s ey s et

B v e o

[ ——— amons s

—— .
i e

B s o ey st

eurobio —

B
fom
Discoverour for
pee- and pos 5 gnosthes

T e b e

wihats new?

Acsichs 1tk 1 etiche Bl B Aticla He HS

Latest Innovations

aVents

Bk sl s Ay s e

B i s o

| ——— ] Edcnions prarin
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Upcoming events

eurobio e o H1 Montserrat FACH - HLA Laboratoey Dirvthor | lsham Wik Foueet Bastit Meclcai Comer H4 Source Sans

Tl Fum one of The abechuie best cuptoomer

SLDOCHT QRIS Thait | Fve v experienced. Lead

Thair gugerting Bnd wilrsghing 19 supgel ot lasting
e Deen espeliert and wof sooecaned’

J - § sasee
r‘r g s (
- H1 Montserrat

Key facts %nd ﬂ_'gu
Advancing the Bellabis and user-friendly workflows
field of A :

Eurabio Scientific has been listed on Euronext CGrowth § lead Montserrat i, T

singe 2005 and is pan af the Euronext Growth BRI innon, 7 and err‘nhpmnldllﬂn

Mext Biotech imdic

<. It 15 one of the stock with the highest liguidity 7 e Best-in-class softwarne
an Eurcnext Growth :

T scatoost eveots
€3,279,638 10,248,871 Nov.17 2005 H2 Montserrat AR

Share Capital Shares with €032 Eurablo Sclentific
nominal value a3 st Initial Public Offering
January 11, 2024
H3 Montserrat
Shareholders
i e irasleiiascie " P Source Sans
Share Capital Voting Rights H4 Montserrat
e Mg - W -
Towansrp Vourws. ™Y E¥ L] L]
[ L4 T [y i
Sy S T — W s s it P Source Sans
Prreerd theweldag pXIRR S [LEN ) il p T
TR bom, 1 R e s rm “n a0 "is
o, 12aaTy - LT e

Advancing the Rollabio and user-triendly workfiows
field of .
transplantation

Best-in-class softwane

[ o] Esusationst evers
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Contact Eurobio
marketing team

If you need logo’s, templates or you want
to ask questions contact the marketing team.

marketing@gendx.com

Design Eurobio brano

WAT ontwerpers
info@watontwerpers.nl
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